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Skin Cancer Prevention and Fashion – Frontier Bedfellows 
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Maturity 
This paper advocates that fashion, as 
distinguishable from clothing, has the 
potential to positively influence sun 
protective behaviour.  
 
The findings go further and recommend 
the use of fashion as a stealth driver 
for sun safety advancement, for 
adolescents in particular, via shifts in 
norms of beauty and targeted 
generational communication strategies.  
 
This frontier approach has the potential 
to significantly reduce risky sun 
exposure in adolescence. 
Maturity 
Strongest adherence to beauty/fashion norms 
Enforced by parents Influenced by peers/beauty/fashion norms 
Aware of the risk/s 
More likely to cover up - understand the risk/s 
CHO data: 
 
1. In 2009, there were 3,060 new cases of melanoma 
in QLD and 365 deaths in 2010. 
 
2. Australian adolescents have by far the highest 
incidence of malignant melanoma in the world, 
compared with adolescents in other countries. 
 
3. In 2007 one in every three young Queenslanders 
aged 15-24 diagnosed with cancer had melanoma. 
 
4. Over recent years there has been a downward 
trend in melanoma incidence for young people 
aged 15-24 years and possibly for age groups up to 
35 years. (first efforts for an organised approach to skin cancer 
prevention started in the 1980’s – the positive outcomes are 
beginning to become evident) 
 
Findings 
For the majority of adolescents, being part of a 
collective norm defines their visual, attitudinal and 
behavioural actions and fashion has been 
validated as one of the most powerful forces 
that can form, shape and bolster these norms.  
 
Considering clothing is the easiest method to limit 
the amount of skin exposed to UV, fashion (in its 
many subtle, yet influential guises) is proposed as 
an avenue to advance positive sun safe practices 
for adolescents.  
 
Through an action-led methodology, this research 
explores the potential of fashion, as one of the 
key parts of a complex equation, to be a prime 
driver to facilitate sun safety for adolescents. 
Approach 
The  Simple Facts... Risky Business 
1. Melanoma - the most prevalent cancer in young 
people aged 15–34 years in Queensland (243 
cases new cases diagnosed in 2010). 1 
 
2. Over the past two years, the rate of new cases of 
melanoma diagnosed in young people aged 15–24 
has decreased. 2 In contrast the incidence trend for 
the whole population has remained steady over the 
past two decades and rates in older people have 
increased. 
 
3. Sun protection reduced the  likelihood of being 
sunburnt by 20% in Queensland adults in 2011, 
with young people significantly less likely than 
older people to protect themselves from the 
sun. 3 In 2012, 37% of 18–24 year olds practised at 
least 3 best practice sun protection behaviours in 
summer compared to 57% of the 45–54 year age 
group, and 47% of those aged 75 years and older.  
 
  
 
Reported being sunburnt in the past 12 months: 
• The highest rates (70%) were reported in the 16-24 
year age group 
  
Reported being sunburnt on the previous weekend: 
• More likely to be male – 80% more likely than 
females 
• More likely to be young, 18-24 years 
 
Reported being sun safe in summer using 3 or more 
sun protective methods: 
• Least likely were young people 16-24 years 
  
Reported being sun safe in winter/using 3 or more 
sun protective methods: 
• Less likely to be young people, those aged 18-24 
years using at least three sun safe behaviours was 
31-53% lower than for any other age group  
 
Self Reported Use of Sun Safe Behaviours: Data provided through the Self Reported Health Status Reports, 2011-12 and 2012. 
 
Young People Potential Stealth Levers 
  What’s important to young people - potential less-overt 
catalysts to positively influence sun protection behaviour: 
 
1. Social norms: defining beauty & behaviour 
 
2. Fashion trends: defining dress / beauty ideals 
 
3. Peer pressure: the need to conform 
 
4. Media: communicating socio‐cultural beauty 
ideals to the public  
 
Context: Queensland is the skin cancer capital of the world  
(Cancer Council Queensland. Skin Cancer Factsheet. http://www.cancerqld.org.au/icms_docs/61268_Skin_cancer_fact_sheet.pdf (retrieved 4/12/2012) 
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